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What is OICA? OICA W& i

« Organisation Internationale des Constructeurs d’Automobiles - International
Organisation of Motor Vehicle Manufacturers

« World federation of the national auto industry associations, including ACEA

39 members, spread over all continents



OICA main activities OIC A W diss

Harmonisation of technical vehicle regulations at United Nations level

- OICA = sole officially accredited representative of the global auto
Industry

Statistics (production, sales, vehicles in use)

Management of calendar of OICA accredited international motor shows

Development of position papers and communication
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Global economy is growing — risks remain



Global Vehicle Production and Sales*
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*Not including police, military and administration vehicles
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Central/South America*
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*.incl. Brazil, Argentina, Chile, Colombia, Peru, Ecuador, Puerto Rico, Uruguay, Panama, Costa Rica




EU28 and EFTA
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Asia, Oceania, Middle East*
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*. China, Japan, SK, India, Australia, Indonesia, Iran, Thailand, Malaysia, Taiwan, Philippines, Pakistan, Vietnam, Kazakhstan, NZ, Singapore, Hong-Kong.
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Direct investment and free trade belong
together



Balance needed between environmental and
iIndustrial policy
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Digitization enhances road safety
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